ADAM BERNET
CREATIVE EDITOR

t: +44 (0)7817 457 323
e: bernetadam@gmail.com
w: adamberneteditor.com

EXPERIENCE

Factual

War on Drugs ‘The Meth Warlords of the Golden Triangle’
War on Drugs ‘Europe’s New Cocaine Kings'
Fake, Frauds & Scammers ‘Fake Footballer’

Commercials (TV)

Samsung ‘World In Your Hand’
Cheerios ‘Oat’

Gordon'’s Gin ‘Gordon’s Orange’
Nicorette ‘Start Something Incredible’
BT ‘Got Your Back’

Avon ‘Epic Lipstick’

Vodafone ‘Firsts’

Branded Content

Jord ‘Spoonable’

THIS™ ‘Quorn’

AESOP ‘Fragrance Recipes’

YouTube ‘#WithMe'

DAZN ‘Wilder Vs Fury’

Pampers 'Delivered With Love'
Nicorette ‘Educational’

Virgin Media ‘Football Animals’

KFC ‘Pack More Into Lunch’ - Katie Eary
Volvo ‘Concept 26’

Orlebar Brown 'Spring’

Nike ‘Fuel Band Influencers’

Farrell ‘Saturday Night / Sunday Morning’
Nike ‘Project Victory’

Farrell ‘Coast’

PG Tips ‘Monkey Outtakes’

Short Film

What Is lain?

Out, Etc.
EMERGENCY
Gnomes

Fruit and Vegetables
Miss J

Vice Media
Vice Media
Vice Media

Ross Platt / Anomaly London
Lottie Sole / Mother London
Jenny Kang / Anomaly London
Federico Mazzarisi / Dirty Films
Andrea Barone / Dirty Films
Andrea Barone / Dirty Films
AKQA

Jonathan Gregson / BD

Adam Bernet / Mental Images

Lucid

Anomaly London

DAZN

Yann Jones / Dirty Films

Federico Mazzarisi / Dirty Films
Blacksheep Studios @ BBH
Blacksheep Studios @ BBH

Tim Baggot / AKQA

Tom Hingston / Tom Hingston Studios
AKQA

Tom Hingston / Tom Hingston Studios
AKQA

Tom Hingston / Tom Hingston Studios
Anthony Austin / BOSH

Rob Price

Simon Brooke

Adam Bernet

Adam Bernet and Rob Price
Bernet Tregaskis

Amani Zardoe

RELEVANT SKILLS Premiere Pro, After Effect, Final Cut Pro, Photoshop, directing, DSLR cameras, graphic

design, copywriting, art direction.
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